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The Daily Mail is in touch with the hearts and minds of

O0Mi ddl e Engl andéd. It refl ect s
lifestyles. Top of the agenda is reporting the news and

asking the tough questions. With its campaigning

stance, it is not afraid to expose the wrongs and

shortcomings of people in power and with the vocal

backing of its readers can be an effective force for

change. This audience forms the economic backbone of

the UK and is hugely influential, with the power to

make or break brands.

T_ﬁ Of course, newspapers are about much more than the
news and the Daily Mail has much more to offer:
2 opinion and informed analysis of current events,
polarising columnists, top notch sports reporting and
P daily lifestyle content.
C_G The last eighteen months has seen a number of ;
D prestigious awards for our writers: The Press Awards, P RIOTE | Sanii e mck e pusimreccs
the British Sports Journali st F 18 s h
g Press Club, headlinemoney.co.uk all considered 01' yeal's, tep en
multiple Mail journalists worthy of the top prizes. [}
- Lawrence’s parents have
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Life & Style

Bailg. zMail

Daily Mail, Monsey, September & 200 Page 41

She was the star of the Emmys.
But here we reveal how the
world's sexiest woman had
to BEG for a gown — because

Mondayods Life & Style sectic
features, fashion, beauty and home. Regular

columnists include Janet StreetPorter, who applies

her razor-sharp wit to current affairs; Liz Jones

of fering reader sistlifhashi on TF / desngne‘rsthmkshestoocurvy/» :
solutions to the eternal what to wear quandary - CARIASHES? THE > T
and former editor of the Erotic Review, Rowan peiomid %
Pelling, answers a readeros '}g /
Column. ; .

THAT PBOVES

Life and Style is a magnet for pioneering women:
other regular feature contributors include editor of
Vogue Alexandra Shulman; former editor of
Cosmoand She Linda Kelsey and journalist and
author Lucy Cavendish, all of whom bring real
charisma and style to the section.

Each week our O6How to... 06 co ,'-\;T.;f
invaluable advice on essentials as varied as how to | f%
applyeye-l i ner and how to get a i f?iw

1R Al

sleep, plus readers get the chance to win some of
the goodies featured in the pages 1 handbags,
cosmetics and fashion accessories.

ALISON TYLER by Liz Jones

FREEBIE|

Contact: Sam Beattie, Client Sales Exec
020 7938 7305

sam.beattie@mailnewspapers.co.uk
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Good Health

Daily < Mail

Health is a hot topic for most of us and Daily Malil
readers are no exception. Good Health offers a
mix of real-life health experiences and informed
reports and features from our roster of expert
writers.

Its approach is practical and preventive, with an
emphasis on accurate information and inspirational
ideas to help readers improve their well-being.

In addition to comprehensive coverage of the latest
devel opments, readersbéb
GP Dr Martin Scurr; health-related products are

given the o6tried and testedbo

comparative reviews and scores out of ten and
regular O6How to...®6 and
columns offer sound advice.

Regular Good Health contributor, Jane Feinmann,
was the recipient of two awards from the Guild of
Health Writers in 2009.

Contact: Martine Lush or Nicola Finney
020 7938 7746

martine.lush@mailnewspapers.co.ukor
nicola.finney@mailnewspapers.co.uk

guest.

| Good Health | e

WALKING MIRACLES

By LUCY lIKI‘\S“ They pl’OlT]ISe
W - to help treat
everything
sexepormnes— fom (liabetes o
B poor circulation.
— But do the new
generation of
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Money Mall

Edited by Tony Hazell We d n e Modey Mdilsis a
valued source of advice and information for our
financially-aware readers.

The section is topical and informative, offering our
financially-savvy audience no-nonsense advice and clever
investment ideas designed to enhance their financial
well-being.

In addition to reporting on latest developments,
answering readerséo
behalf, Money Mail ensures that our readers are kept up
to date with Best Buy tables for savings and income
accounts, mortgages and personal loans. Plus the 60
Second Briefing recaps the
best-performing numbers.

Financial website headlinemoney named Money Malil
Consumer Title of the Year and staff writer James Salmon
Consumer Journalist of the Year in their recent awards.

Plus ThisisMoney .co.uk, our award-winning personal
finance website, generating 10 million impressions every
month from 1.8 million unique users.

Contact: Brad Young, Finance & Ents Manager
020 7938 7617
brad.young@mailnewspapers.co.uk

ThisisMoney. Paul Tipper, Digital Sales Exec
020 7938 6463
paul.tipper@mailnewspapers.co.uk

guestions

W

Daity Mall, Wednesciy, lanuary 6, 200

Money Mail
Death knell for final
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Femalil

Baﬂu.&;m&ﬂ

Femail i s definitely O6one for

who want to know what to
full of great fashion and beauty ideas plus some really

6of the momentd® columns and

of the best writers around:

Lorraine Candy, Editor-in Chief of Elle magazine is a
working mum. Her weekly column 7 | Donodt

I D o reveald what life is really like with three kids
and a high-powered job.

As a counterpoint, writer William Leith gives us his
6View From Planet Bl okeo.

Fashion maven Liz Jones gives as good as she gets in
her Jones Moans columni y ou woul dnodt

her firing | ine! AG@QMeteDigedbor ah
harsh but fair guide to what

Pl us 6Beauty Conf Mdadhlenartanda |

her team of experts answer
and O6What Youdd Look Like

celebrity outfit and transplants it onto real people.
All this plus a host of real life stories that offer

inspiration and advice make Femail a must-read for
our female audience.

Contact: Sam Beattie, Client Sales Exec
020 7938 7305
sam.beattie@mailnewspapers.co.uk

Dally Mall, Thursday, March 7, 200

Trousers €67, French
connection.com
Belt £29, Boden.couk

engon.com
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EEP gelting caught &
out by spring’'s :

you can be ready for rain,
shine — o frost! Jumper £34.90, Mango.com
MAYA OAKLEY  Woven belt £32.90,




Daily < Mail

|l t 6s

Hsrall aba@utygetting readers in the mood

to enjoy the weekend, featuring news, features
and reviews across the arts and entertainment

spectrum.

Showbiz columnist Baz Bamigboye is guaranteed to
nsi

get the i

de

world of entertainment. Baz also writes a lively

blog on MailOnline.

ChrisTookeyr evi ews
award-winning columnist Quentin Letts is our
theatre buff and offers his pick of the latest plays;
Friday Books comprises four pages packed with all

t he weekods

new

scoop on what
the weekend©os
reads, har dba

history, biography and plenty of fiction, from chick -
lit to thrillers, crime to romance and everything in

between.

Plus the pick of the latest CD and DVD releases.

Contact: Brad Young, Finance & Ents Manager

020 7938 7617

brad.young@mailnewspapers.co.uk

(

Page 64 Dully Mad, Fricy, Joousry | 200

FRIDAY FICTION
A high-octane epic from the master

CHICK-LIT
BY SARA LAWRENCE

WILLIAM
WALKER'S FIRST
YEAR OF

MARRIAGE
BY MATT RUDD
Brper (69T

BY WENDY HOLDEN

MAKERS
BY CORY DOCTOROW

BY HARRY RITCHIE et K Wind s (170 (e ervoye OA
THIS is & story setin the near and
It stary

Inventors, Perry and Lester, who

vaoguar
of the ‘mew work’ movement
which reploces corporate
ap® ot
short-Hyed — the Yecheo-
toplan’ boom 500N goos bust.

UNDER THE DOME
BY STEPHEN KING

(Hoesone D599

barrier.
and trucks sisem ot i,
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poedhs
SISTERS IN LAW
BY NINA BELL

THE GOOD BRIDE GUIDE
BY MATT DUNN

T\ﬂ&ﬂﬂ..
Tona

truly weird novel - one with

Rardly any action, aknast no plot

e drama oe characterisation.
Iestoad,

come from the sward-wineing

Dextorom’s prodigiously

INTIMATE ADVENTURES
OF AN OFFICE GIRL
BY SIENNA LEWAS

!

TIMELESS LAND
BY RACHAEL TREASURE
wiace (79

LAUGHING GAS
8Y P. G, WODEHOUSE
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Travelmall

Daily < Mail

Travelmail is at the heart of the powerhouse Saturday
edition of the Daily Mail . |
advertising which creates a real marketplace where

readers can search out holiday deals and ideas.

Editorially the world is our oyster i long-haul, short-

haul, cruising, city breaks, UK holidaysi we 6 ve got
covered. And our receptive audience really appreciates
this: anecdotal evidence from regular advertisers reports
excellent response and conversion.

Plus Travelmail.co.uk, our lively and comprehensive
website, packed with ideas, advice and the best holiday
deals.

Contact: Lindsey Spagnol, Travel & Health Manager
020 7938 6472
lindsey.spagnol@mailnewspapers.co.uk

www travelmall €0. uk

travelmall Madeir, pages¢ 6263 Hotellnspedor pages 64-65

Now autumn is here, there are 2
dazzling deals on offer. Martin
Symington picks ten of the best

Call us FREE on 0800 668 1970 or visit us at wwv\'.avalonc;uises.qq.uk]m;&_l_l
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With some of the best journalists, reporters and pundits in

Dalty Mas, Wectnesiday, Oct 00

After the despair of the World Cup, Engiand DO

84 The Great Debate

A

the business, itds no surpris EN‘,‘}‘&‘? have quality young players emerging (honestly), c e
of the best-read sports sections in the marketplace. E\Y ongE | butthe FAs Sir Trevor Brooking has an urgent
Sports Editor Lee Clayton has put together an impressive message for the country's leading clubs...
roster of sportswriters who bring insight and passion to their
areas of expertise: Multi-award-winning Chief Sports Writer,
Martin Samuel, brings wide-ranging knowledge and an
unrivalled address book of contacts. His stories and comment
o) are always informative, incisive and intuitive. Diarist Charles
= Sale seeks out the dayds most ly
— Sports Agenda column. ﬁ‘;&ﬁlﬂ:‘:" a ;{E‘{i«g‘?ﬁfu @
O On Saturdays, TV and radio sports pundit Des Kelly offers his 5 im ﬁﬁﬁﬂg’w '
4@ take on the weekods Dbig storie e i ot aneider
— Our coverage of the beautiful game is led by Chief Football (oo = 94 ;z’:qg‘%'fr;
O correspondent Matt Lawton, ably supported by a team which P | | o
£ includes Chris Wheeler, Simon Cass, Northern Correspondent i & OO SHEVEY 18
U) lan Ladyman and Laura Williamson. Player experience and R P"W,,,u::g;"’;“
E perspective is provided by Jamie Redknapp and Andy %?5":,,:*"'3“1, = " o asaesbroun
@) Townsend, unique insight from referee Graham Poll and mnomaos T ) oA
o award-winning images from Sports Photographer of the Year :;u:;wmxe;o ,’/ fﬁmno
V) Andy Hooper. Pt Cener @ : e
Also, to make sure that advertisers get to know our sports gt
pages and the journalists that make them such a quality e m—
product, we've created the Mail Connected Sports Club
This year, Sports Club will include a programme of live
events, an inter-agency Question of Sport-style quiz and
a number of sporting experiences that money just can't buy.
Daily <= Mail Wail CONECTED



There really is something for everyone in Weekend.
Readers are very engaged with the magazine and it is kept
for the whole week by a large proportion of the audience
who tell us that the comprehensive TV listings are better
thanany paid-f or magazi ne. |l t 6s a
a key driver of the Daily

Content is a lively mix of pop culture and real -life: the
cover story is always very
a celeb in the news, a new mainstream TV show or a
blockbuster film.

Your Weekend focuses on 'home and away' featuring food,
interiors, gardening and travel, with regular celebrity chef

-CCJ contributions (Gordon, Jamie, Gary, Delia...) to our food
) pages, a practical and inspirational gardening column from
N designer and horticulturist Monty Don and a plethora of
(D) clever travel ideas for all budgets. um
) Plus, highly-regarded astrologer Jonathan Cainer gives his
; forecast for the week ahead, Puzzle Time provides readers On a
with a brain workout and The Definite Article puts a high -
profile celeb in the spotlight. mlSSlOn
Myleene Klass reveals thereal
: reason she’s backon TV just
Contact: Steve Maddren, Sales Manager weeksafter givingbirth
020 7938 7717 \
steve.maddren@mailnewspapers.co.uk : L & | e S5
INSIDE 51 PAGES OF BRITAIN'S MOST DETAILED TV LISTINGS
Daily - Mail Mail conEciD



Inserts are a fantastic way to engage our reac_iers and communicate Carlton (London) 650,000
your message to them. Inserts communicate in a way that no other

medium can, offering a highly targeted solution with fantastic Meriglian (South) 320,000
response and retainability factor. Anglia (East) 210,000
Loose inserts can be carried in Weekend magazine, or can be onserted ~ Central (Midlands) 440,000
alongside the brands in the polybag. Being able to carry sizes from WCTV (South West) 115,000
2-300+ pages offers versatility and a fantastic route to market. HTV (Wales & West) 210,000
Granada (Lancashire) 410,000
Bound-in inserts are positioned in the centre spread of Weekend and Yorkshire 210,000
can be up to 56pp, utilising the brand values of the magazine whilst Tyne Tees (North East) 100.000
achieving maximum stand out. scotland 185’OOO
Tip-on cards & Postit notes are also available in Weekend, offering NLIreland 50’ 000
) greater creativity and an easy response mechanism. Arefan :
T Printing on the polybag is the perfect way to take ownership and Total 2,900,000
(¢b) dominate the brands or to make the consumer aware of your insert
(7)) within the pack. Perfect for brand advertising, your own mini poster
E site. Contact: James Brook, Inserts Manager
020 7938 7320
All insert options are available nationally, regionally or locally. james.brook@mailnewspapers.co.uk

Targeting is the main USP of inserts, we can target by TV region and

wholesaler level. We can also provide an inrhouse targeting system

that can identify wholesaler locations relating to store location, drive -

time analysis or identifying customer Ohot spotso.

Inserts offer incredible flexibility with effective targeting, tailor -made
to each advertiserdés particular requirements.

Please contact the team and we will plan your campaign accordingly.

— 0 0 0v09090n090909090909m9m 0 mnmnmnmnmnmm m m mnm m m nmnmBm™mnm mnmnm ™ m m m m m m m m B mmm
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The Mail has undeniable brand power and the editorial LR @ﬁ‘om CREEK ® AQ
endorsement of an advertisement promotion or guide '
can be invaluable in streng
Our in-house team concentrate on finding creative -~
solutions within all Mail brands and across the DMGT
print and online portfolio. These range from
advertorials, booklets and guides and interactive
projects through to customer magazines.

7)) The team i s efsfteoptdi welayingpa i .-
cC project through from briefing and concept stage :
(@] through to final design and repro - with constant client
— liaison to ensure that the project meets all
- expectations.
@) A number of awards have come our way recently, from
n Campaign and IFRAI testament to our creative
Fed up with size-zero stariets on your screens? Meet Katie Webb, the smarn. sawy and somewhat haphazard
m Success. fashicnista-tumed-foodie whose midife crisis unfolds on Katie & Co, a brand-new, must-see drama
2 To view a range of examples, please visit the Solutions SeVusoouklieres  oare Sevempy it Sostie Ser, hor et
"ES‘ page on MailConnected.co.uk e dmubosmared ey madbammsis  Mowaite oot dearoat
FmaimaAdOh il ARmeOHMRP NI - Aeviun e bl Ak
Q it ol Sraresc o ke s docn 0
Nl ihan back nLonden, she kndeda .v::‘wh-q-m‘_"::;* Waics AC
U WELCOME TO OUR PLACE an
e ™ | My ity
Contact: Dave Dumville, Solutions Manager | S S e | b A
020 7938 7315 T o
david.dumville@mailnewspapers.co.uk P o Ry
BN Tl o /katiokeo
Daily - Mail Wail CONNECTED



MailOnline

DailyMail

Since its launch, MailOnline has established itself as a
compelling addition to the Mail portfolio. Content is
updated throughout the day to reflect breaking news
and how the main stories are developing.

As with all Mail brands, the reader is at the heart of the
site: every story invites comment and there are daily
reader polls on all channels. The most-read stories are
listed, their ranking changing to reflect visitor interest as
the day goes on. Video clips and photo galleries
complete the news pages.

As it is in the newspaper, sport is one of the best-read
sections with breaking news, features, columnists, and
Fantasy League.

Plus the celebrity news and gossip in the TV and
showbiz section and some very lively message boards!

E-editions of the whole Mail package are also available
to read or download.

The site is available via iPad, iPhone and smartphone
apps, further boosting visitor numbers .

Contact: Sarah Gully, Digital Sales Exec
020 7938 6142
sarah.gully@mailnewspapers.co.uk
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