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This is The Mail on Sunday's lifestyle section, easy to 
read, easy to navigate and making the whole package 
easy to share. 

Regulars include: 

Review : exclusive book serialisations, interviews and 
our behind the scenes look at some of the stories 
currently in the news.  

The Critics : our arts and ents section. The latest books, 
film, theatre, music, art and dance are reviewed by our 
discerning and experienced team, all of whom are 
passionate about their óspecialist subjectô. 

Health : keeping readers up to date with the latest 
wellbeing advice and ideas for all the family.  

Property : a mix of features written by property experts 
and celebrity writers, the section takes a people-led, 
practical approach that is relevant to readers' everyday 
lives. 
 

Contact: Julian Elvin, Ad Manager 

020 7938 7398 

julian.elvin@mailnewspapers.co.uk 

 

The Critics: Brad Young, Finance & Ents Manager 

020 7938 7617 

brad.young@mailnewspapers.co.uk 
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Our Review section is all about people.   

 

Content can range from an exclusive book 
serialisation to a behind the scenes view of a 
current news story, an opinion piece from a high -
profile individual or an extended journal piece from 
one of our regular columnists. 

   

Recent serialisations include autobiographies from 
Sir Michael Caine, model Jerry Hall, singer Dannii 
Minogue and Tom Bowerôs biography of Bernie 
Ecclestone 

Exclusives include an interview with actor Michael 
Crawford on his return to the London stage, a 
special report on Somalian piracy by Martin Bell, 
Sheila Hancock on poetry, behind the scenes with 
Oasis reformed bad boys Liam and Noel and Peter 
Hitchensô insights into China's new slave empire. 

 

 

 

 

Contact: Julian Elvin, Ad Manager 

020 7938 7398 

julian.elvin@mailnewspapers.co.uk 
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Our arts and entertainment coverage has found an ideal 
environment in our lifestyle section.  

Thereôs popular culture for everyone here: all types of 
reading material from the most highbrow hardbacks to 
the latest paperbacks or childrenôs books; theatre, art 
and dance reviews; all styles of music, radio, the latest 
DVD releases, the list goes on. 

Our reviewers are all passionate about their subject, 
including a regular winner of the Critic of the Year 
award, Craig Brown, who chooses his book of the week; 
Matthew Bond and Jason Solomons on what to see (or 
not!) at the cinema; David Mellor on classical concerts 
and releases; Georgina Brown on the latest theatre: Tim 
de Lisle, David Bennun and Adam Woods on rock and 
pop and plenty of ad hoc reviews of the latest gallery 
shows, comedy gigs etc. Plus a listings guide to whatôs 
playing in London theatres. 

 

 

 

 

Contact: Brad Young, Finance & Ents Manager 

020 7938 7617 

brad.young@mailnewspapers.co.uk 
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Health is of great interest to Mail on Sunday 
readers:  

2.3 million of them take health supplements every 
day and over 700,000 of them are members of a 
gym or health club.   

 

We know that they are interested in both 
conventional and alternative approaches to keeping 
healthy, so our coverage is wide-ranging, featuring 
all aspects of adults' and children's well-
being, offering positive advice and ideas on how to 
improve our lives through better living.   

 

Real-life stories of both success and failure are 
prominently featured, to allow readers to form their 
own opinions and reach their own informed 
decisions about what might work for them.  

 

 

 

Contact: Martine Lush or Nicola Finney  

020 7938 7746 

martine.lush@mailnewspapers.co.uk or 
nicola.finney@mailnewspapers.co.uk 
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With a mix of features written by  established 
property experts and celebrity writers, Property 
takes a people-led, practical approach that is 
relevant to readers' everyday lives.  

With regular features on DIY, home improvement 
and all aspects of house purchase in the UK or 
abroad, to let or to live in, it appeals to a wide 
audience.  

We also take  regular peeks into celebrity homes 
and favourite locations or unusual properties that 
are more accessible than might at first appear.  

Advertising is a mix of prime display positions and 
composite classified pages.  

 

 

 

 

 

 

Contact: Peter Davenport, Property Manager 

020 7938 6651 

peter.davenport@mailnewspapers.co.uk 
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The Mail on Sunday has undeniable brand power and 
the editorial endorsement of an advertisement 
promotion or guide can be invaluable in strengthening 
a clientôs message.  Our in-house team concentrate on 
finding creative solutions within all Mail brands and 
across the DMGT portfolio. These range from 
advertorials, booklets and guides and interactive 
projects through to customer magazines.  the team is 
effectively a óone-stopô operation - taking a project 
through from briefing and concept stage through to 
final design and repro - with constant client liaison to 
ensure that the project meets all expectations.  

A number of awards have come our way recently, from 
Campaign and IFRA ï testament to our creative 
success. 

To view a range of examples,  please visit the Solutions 
page on MailConnected.co.uk 

 

 

 

 

Contact: Dave Dumville, Solutions Manager 

020 7938 7315 

david.dumville@mailnewspapers.co.uk 
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Since its launch, MailOnline has established itself as a 
compelling addition to the Mail portfolio. Content is 
updated throughout the day to reflect breaking news 
and how the main stories are developing. 

As with all Mail brands, the reader is at the heart of the 
site: every story invites comment and there are daily 
reader polls on all channels. The  most-read stories are 
listed, their ranking changing to reflect visitor interest as 
the day goes on. Video clips and photo galleries 
complete the news pages. 

You and Live magazines each have their own channels 
and as it is in the newspaper, sport is a well -read section 
with news, features, columnists, and Fantasy League. 

Plus the celebrity news and gossip in the TV and 
showbiz section and some very lively message boards! 

E-editions of the whole Mail package are also available 
to read or download.  

The site is available via iPad, iPhone and smartphone 
apps, further boosting visitor numbers.  

 

Contact: Sarah Gully, Digital Sales Exec 

020 7938 6142 

sarah.gully@mailnewspapers.co.uk 
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Source: ABC August ï January 2012 
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Source: NRS April - September 2011 

The Mail on Sunday 
National population 

All Adults       4.7 million  
ABC1 Adults  3.0 million  
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Population: 27,154,000 

Source: NRS April - September 2011 
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Population: 13,149,000 

Source: NRS April - September 2011 
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Population: 19,305,000 

Source: TGI Oct 2010 ï Sep 2011 
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Population: 22,593,000 

Source: TGI Oct 2010 ï Sep 2011 
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